Mihaela Daciana BOLOS, Bradut-Vasile BOLOS

CORELATIA DINTRE MARCI SI PRODUSUL INTERN BRUT,
DOVEZI EMPIRICE ALE COMPORTAMENTULUI
SISTEMULUI INTERNATIONAL

TRADEMARK AND GDP CORRELATION, EMPIRIC

EVIDENCE ON INTERNATIONAL SYSTEM BEHAVIOR

Mihaela Daciana BOLOS
Bradut-Vasile BOLOS

Petru Maior University Tirgu Mures, Romania
mihaela.bolos@science.upm.ro

Abstract: Obiectivul articolului Tl reprezinta analiza
unei decade de inregistrari de marci si influenta pe
care a avut-o aceasta in sistemul relatiilor
internationale. Analizam evolutia PIB in corelatie cu
numarul de inregistrari de marci pe baza datelor din
perioada 1999-2009. Incercim si explicam corelatia
puternica intre cresterea PIB-ului in China §i
cresterea numarului de inregistrari de marci.
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1 INTRODUCERE

Din perspectiva relatiilor internationale dezvoltarea
economica reprezintd o forma de soft power
folosita de state pentru a-si maximiza influenta la

nivel international[1]. In acest context marcile
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Abstract: The article objective is an analysis of a
decade of trademark registrations and its influence
over the international relations system. We analyze
GDP evolution with Trademark Registrations using
correlation on data covering the 1999-2009 decade.
We attempt to explain the strong correlations
between China’s growth of GDP and trademark
registration growth.
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1 INTRODUCTION

From the international relations view point the
economic development represent a form of soft
power that states uses in order to maximize their

influence at the international level[1]. In this
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reprezintd in anumite situatii vectori ai dezvoltarii
economice, si totodatd o forma de soft power, per
se, pentru ca pot fi identificate cu o anumita cultura
sau stil de viata[2]. Succesul unei mari puteri la
nivel international poate fi regasita si in capacitatea
ei de a-si impune propriile valori culturale in alte
state. Tn acest punct interesele statului cu ale
companiilor privind dorinta de a domina pietele
internationale coincid.

Cercetatorii din domeniul relatiilor internationale
trebuie sd identifice schimbarile care au loc in
sistemul international care pot determina fie
emergenta unor noi puteri fie decdderea altora.
Actualmente o atentie deosebitd este acordata
Chinei ca o putere emergentd la nivel politic,
militar i economic.

Scopul lucrarii este de a studia evolutiile in
inregistrarea madrcilor la nivel international si
schimbdrile care au avut loc intr-o decada in acest
proces. Pentru a putea intelege modificarile care au
avut loc vom analiza datele in coroborare cu PI1B-ul
statelor privit ca un indicator a dezvoltarii statului.
In general proprietatea intelectual este vizuti ca o
reflectare a progresului tehnologic si sunt privite
mai putin ca mijloace de putere. Cercetarea doreste
sd identifice daca existd legaturi intre puterea

economica si marci.

2. METODOLOGIE

Pentru a putea exemplifica importanta marcilor si
indicatiilor geografice in economia mondiald

consideram semnificativd existenta unei corelatii
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context trademarks are in certain cases a vector of
economic development and, also, a form of soft
power, per se, because they may be identified with
a certain culture or way of life [2]. The success of a
great power lays also in the capacity to implement
their cultural values in other countries, and here the
states and companies’ interest coincide meaning

the will to dominate new markets.

International relations scholars are challenged to
identify the shifts in the international system that
may lead to the emergence of new powers and the
fall of others. Now days all eyes are turned towards
China as a political, military and economical
emerging power. Our aim is to study the evolution
in trademark registration and the shifts that took
place in a decade in the process of registering new
the

in

trademarks. In order to understand

modifications we will analyze this dates
corroboration with the GDP of the states as an
As

intellectual property is seen as a reflection of

indicator of state development. usually
technological progress, trademarks are less taken
into consideration as supremacy means. This
research is aiming to identify, if any, the
connection between international economic power

and trademarks.

2. METHODOLOGY

In order to determine the trademarks importance in
global economy we have chosen to determine and

analyze the correlation between the GDP (Gross
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intre valoarea Produsului Intern Brut (PIB) si
numarul de inregistrari de marci pe oficii nationale.
Pentru a investiga aceastd corelatie am extras patru
tari cu o pondere semnificativd In economia
mondiald, SUA, Japonia, China si Germania,
precum si datele privind economia mondiald in
ansamblul ei. Sursa de date statistice o reprezinta
Banca Mondiala, perioada cuprinsa in analiza este

1999-20009.

3. ANALIZA SI PROCESAREA
DATELOR

Primul indicator analizat este numarul de cereri de
Oficiilor

Proprietate Intelectuald [1], datele pentru perioada

Tnregistrare la nivelul Nationale de
analizata fiind cuprinse in Tabelul 1 ,,Numar de
cereri de inregistrare privind marcile depuse

anual"

Domestic Product) and the number of trademark
registrations.

We have selected data regarding four countries
with an important percent in the global economy,
USA, Japan, China, and Germany, as well as data
regarding the global economy. The source of data
is the World Bank, and the selected indicators
represent the period 1999-2009.

3. DATA PROCESSING AND ANALYZE

The first indicator we analyze is the number of
Offices of
Intellectual Property[1], data presented in table 1

requests registered at national

“Annual number of trademarks registration

requests”

Tabel 1 ,,Numir de cereri de inregistrare privind mircile depuse anual"—/ Table 1 “Annual number of
trademarks registration requests”

USA Japan China Germany
1999 260.761 121.861 165.128 85.777
2000 292.464 145.834 212.602 97.337
2001 216.308 123.788 259.924 77.880
2002  212.637 117.472 364.948 66.644
2003  220.965 123.393 446.654 70.446
2004  248.406 128.851 581.805 74.197
2005 264510  136.050  659.148 80.091
2006 277.579 135.865 741.942 80.481
2007 304.129  143.236  681.358 83.352
2008 294.070  119.448  669.088 80.865
2009 266.845  110.622  808.546 74.676

Sursa: Tabelul este realizat de autori pe baza datelor preluate de pe pagina Bancii Mondiale
http://data.worldbank.org/, data preludrii 2011 [3]
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Se poate observa faptul ca in ultima decada China
reprezintd cea mai activd economie sub aspectul
cererilor de inregistrare a marcilor, valoarea din
2009 reflectand o diferentd spectaculoasa fatd de
tarile avute in vedere.

Pentru a putea intui tipul de evolutie (lineara,
logaritmica, sau exponentiald) reprezentam evolutia
Numarului de inregistrari la nivel mondial in
Graficul 1 ,,Evolutia numdarului de inregistrari la

nivel mondial”

It can be noticed that in the last decade China’s
economy is the most active regarding the requests
of trademarks registration. The value presented in
2009 reflects a significant difference in respect to
the other countries analyzed in table 1.

To forecast the type of evolution (linear,
logarithmical or exponential) we represent the
evolution of the global registration requests in
Graphic 1 “The global evolution of trademark

registration requests”.

Graficul 1: Evolutia numérului de inregistriri la nivel mondial / Graphic 1 - The global evolution of
trademark registration requests
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Sursa:grafic realizat de autori pe baza tabelului 1

Se observd faptul ca evolutia este aproximativ
lineara, cu fluctuatii incepand cu anul 2006. Din
grafic reiese ca la nivel mondial ierarhia in privinta
numarului de inregistrari de marci se schimba
incepand cu anul 2001, China fiind tara cea mai
activa sub acest aspect. Ecartul intre China si restul
tarilor luate ca termen de comparatie este
spectaculos la nivelul anului 2009.

Pe baza datelor colectate am analizat ponderea
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We can see that the evolution is quite linear, with
fluctuations beginning with 2006. From the graphic
it can be observe that internationally the hierarchy
in the number of trademarks registration changes in
2001, China being the most active in this sense.
The difference between China and the rest of the
countries selected, in 2009, is impressive.

From the data presented in Table 1 and Graphic 1

we analyze the percent of trademarks registrations
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tarilor exemplificate la nivel mondial. Rezultatele
sunt prezentate in Tabelul 2 ,,Ponderea pe tari a

numarului de cereri in totalul mondial”

in the four countries selected in the world total
registrations. The results are presented in table 2
»The percent of countries trademarks requests in
world total”

Tabelul 2 — Ponderea pe tiri a numarului de cereri in totalul mondial / Table 2 - The percent of countries
trademarks requests in world total

USA Japan China Germany  World
1999  12,54% 5,86% 7,94% 4,13% 100,00%
2000 11,86% 5,91% 8,62% 3,95% 100,00%
2001  9,53% 5,45% 11,45% 3,43% 100,00%
2002  9,28% 5,13% 15,93% 2,91% 100,00%
2003  9,02% 5,04% 18,24% 2,88% 100,00%
2004  9,30% 4,82% 21,78% 2,78% 100,00%
2005  9,06% 4,66% 22,57% 2,74% 100,00%
2006  8,86% 4,34% 23,69% 2,57% 100,00%
2007  9,86% 4,65% 22,10% 2,70% 100,00%
2008 10,20% 4,14% 23,20% 2,80% 100,00%

Sursa: Tabelul este realizat de autori pe baza datelor preluate de pe pagina Bancii Mondiale
http://data.worldbank.org/, data preluarii 2011, [3]

Se observa ci la inceputul decadei, in anul 2000, SUA
este cea mai activd economie, in timp ce, spre sfarsitul
decadei, in anul 2008, China devine principala sursa de
inregistrari. La inceputul decadei, in anul 2000,
ponderile sunt prezentate Tn graficul 2 ,,Ponderea pe tdri
a numdrului de cereri in totalul mondial la inceputul

decadei (1999)”.

It can be seen at the decade beginning, in 2000, USA is
the most active economy, were as at the end of the
decade, in 2008, China becomes the main source of
trademark registrations. The beginning of the decade in
2000, the percents are presented in the Graphic 2 The
percent of country trademarks registrations in world
total 1999.

Grafic 2 — Ponderea pe tiri a numirului de cereri in totalul mondial la Tnceputul decadei (1999) / Graphic 2 -
The percent of country trademarks registrations in world total (1999)
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Se observa ca la Inceputul perioadei, SUA are cea
mai importanta pondere (12%), China fiind a doua
ca dimensiune cu 8%.

Situatia ponderilor la sfarsitul decadei (2008) este
prezentata in Graficul 3 ,,Ponderea pe tari a
numdrului de cereri in totalul mondial la sfdrsitul

decadei (2008) .

In 1999 USA has the higher percent (12%), China
being the second (8%).

The situation in this percent differs at the end of the
decade (2008), situation presented in Graphic 3
,.The percent of country trademarks registrations in
world total 2008”.

Graficul 3 — Ponderea pe tiri a numéarului de cereri in totalul mondial la sfarsitul decadei (2008) / Graphic 3
— The percent of country trademarks registrations in world total 2008
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Este evident ca in 2008 procentul Chinei de
inregistrari de marci este foarte mare, daca il
compardm cu valorile initiale

Se observa ca la sfarsitul decadei ponderea Chinei
in privinta inregistrarilor legate de marci este
extrem de ridicatd fatd de valoarea initiald, ea
atingdnd aproximativ 23% din numarul total de
inregistrari la nivel mondial.

In continuare am fincercat si analizim tendintele
anuale ale indicatorilor. Rezultatele sunt prezentate
in tabelul 3 ,,Tendinte anuale privind numdrul de

cereri de inregistrare”
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In 2008 it is obvious the China’s percent of
trademark registrations is very high, if we compare
it to the initial values.

It’s obvious that at the end of the decade China’s
percent of trademark registrations is very high
reaching the level of 23% of the world total
registrations.

Following the analysis presented above we
calculated the annual tendencies based on these
indicators. The results are presented in Table 3
tendencies trademarks

“Annual regarding

registration requests”.
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Tabelul 3 — Tendinte anuale privind numiirul de cereri de inregistrare / Table 3 - Annual tendencies
regarding trademarks registration requests

USA Japan China Germany World
2000 12,16% 19,67% 28,75% 13,48% 18,66%
2001 -26,04% -15,12% 22,26% -19,99% -7,93%
2002 -1,70% -5,10% 40,41% -14,43% 0,88%
2003 3,92% 5,04% 22,39% 5,70% 6,92%
2004 12,42% 4,42% 30,26% 5,32% 9,05%
2005 6,48% 5,59% 13,29% 7,94% 9,35%
2006 4,94% -0,14% 12,56% 0,49% 7,24%
2007 9,56% 5,43% -8,17% 3,57% -1,57%
2008 -3,31% -16,61% -1,80% -2,98% -6,45%
2009 -9,26% -7,39% 20,84% -7,65% No data

Sursa : grafic realizat de autori pe baza tabelelor 1si 2

Se observa o evolutiec fluctuanti a tendintelor,
motiv pentru care analiza corelatiei nu se poate
realiza pentru perioada avuta in vedere. Fluctuatiile
se pot observa in graficul 4 ,,Evolutia tendingelor
privind inregistrarea marcilor”.

Se poate observa evolutia in general pozitiva a
Chinei, dar cu fluctuatii de tendinte semnificative.
Nu se poate intui o evolutie lineara, logaritmica sau
exponentiald, prin urmare nu putem efectua o

analiza de corelatie bazata pe tendinte.

The data indicate a fuzzy evolution of the
tendencies, reason why the correlation analysis
cannot be done for the presented decade. The
fluctuation can be observed in the Graphic 4
“Tendencies of trademarks registration”.

It can be noticed the positive evolution of China,
but with important tendencies fluctuations. It
cannot be identified a

linear, logarithmic or

exponential evolution, so we cannot do a

correlation analysis based on these tendencies.
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Grafic 4 — Evolutia tendintelor privind inregistrarea marcilor / Graphic 4 - Tendencies of trademarks

registration
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In continuare, am analizat evolutia PIB in aceeasi
perioada, pentru aceleasi tari si la nivel mondial.
Datele obtinute de la Banca Mondiala sunt

prezentate in tabelul 4 ,,PIB (USD)”. Valorile sunt

exprimate Tn dolari, la cursul curent de schimb
Tabelul 4 — PIB (USD) / Table 4 - GDP (USD)

Sursa : grafic realizat de autori pe baza tabelului 3

We also conducted an analysis of the GDP for the
same countries, for the same period. The data
obtained from the World Bank are presented in
table 4 “GDP (USD)”. The values are expressed in

dollars, at the current exchange rate

USA Japan China Germany World
1999 9.301.000.000.000  4.368.734.790.197 1.083.277.930.360 2.143.618.154.698 31.204.194.358.536
2000 9.898.800.000.000  4.667.448.302.100 1.198.480.321.713  1.900.221.116.639 32.209.707.979.350
2001 10.233.900.000.000 4.095.484.283.985 1.324.804.848.409 1.890.970.917.226 32.008.721.297.934
2002 10.590.200.000.000 3.918.335.087.887  1.453.827.687.613 2.016.920.760.399 33.273.921.991.935
2003 11.089.200.000.000 4.229.096.852.937 1.640.959.264.366 2.442.212.189.616 37.447.356.905.510
2004 11.812.300.000.000 4.605.920.900.613  1.931.643.872.028 2.745.214.902.560 42.196.337.997.515
2005 12.579.700.000.000 4.552.200.185.088  1.931.643.872.028 2.788.389.792.568 45.630.781.401.164
2006 13.336.200.000.000 4.362.589.532.154  2.256.902.969.137 2.918.555.186.598 49.459.976.902.212
2007 14.061.800.000.000 4.377.943.849.041 2.712.950.560.614 3.329.145.212.814 55.853.287.909.433
2008 14.369.100.000.000 4.886.965.818.168  3.494.055.865.922  3.634.525.945.728 61.379.607.590.518
2009 14.119.000.000.000 5.068.996.399.491  4.521.826.899.541 3.330.031.687.465 58.259.785.029.004

Sursa : Date preluate de pe pagina Béncii Mondiale http://data.worldbank.org/ si prelucrate de autori [3]

Pentru a putea observa tipul de evolutie al PIB-ului

tarilor analizate am reprezentat evolutia acestora in

In order see the evolution of the states GDP’s we

represented the data in the Graphic 5 “GDP’s

graficul 5 ,,Evolutia PIB pe o perioadd de 10 ani in evolution over a period of 10 years in USA, Japan,
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SUA, Japonia, China si Germania”

China and Germany”.

Grafic 5 — Evolutia PIB pe o perioadi de 10 ani in SUA, Japonia, China si Germania / Graphic 5 - GDP’s
evolution over a period of 10 years in USA, Japan, China and Germany
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Sursa : grafic realizat de autori pe baza tabelului 4

Se observa faptul ca evolutiile sunt aproximativ

lincare. Pornind de la aceasta observatie
consideram ca poate fi utilizatd o analizd de
corelatie bazatd pe corelatia lineard intre valoarea
PIB si valoarea numarului de inregistrari privind
marcile.

Sub aspectul ponderii tarilor in PIB-ul global,
datele rezultate din analiza sunt prezentate Tabelul 5
(SUA,

Japonia, China, Germania, Altele)”. Tn cazul PIB,

,Ponderea PIB-ului in totalul mondial
spre deosebire de indicatorul prezentat anterior,
datele cuprind si PIB la nivel global, pentru anul
2009.
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The evolutions are linear, so we consider that it can
be applied a correlation analysis based on the linear
correlation between the GDP and the number of

trademarks registrations.

Regarding the percent of countries in global GDP,
the data resulted from the analysis are presented in
the Table 5 “GDP’s percent of USA, Japan, China,
Germany and other in the world GDP”. In GDP’s
case the data presented include the data for 2009,

except the non available (NA) ones
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Tabelul 5 Ponderea PIB-ului in totalul mondial (SUA, Japonia, China, Germania, Altele)-/ Table 5 - GDP’s

percent of USA, Japan, China, Germany and other in the world GDP

An USA Japonia China Germany Others
1999 29,81% 14,00% 3,47% 6,87% 45,85%
2000 30,73% 14,49% 3,72% 5,90% 45,16%
2001 31,97% 12,79% 4,14% 5,91% 45,19%
2002 31,83% 11,78% 4,37% 6,06% 45,97%
2003 29,61% 11,29% 4,38% 6,52% 48,19%
2004 27,99% 10,92% 4,58% 6,51% 50,01%
2005 27,571% 9,98% 4,23% 6,11% 52,11%
2006 26,96% 8,82% 4,56% 5,90% 53,75%
2007 25,18% 7,84% 4,86% 5,96% 56,17%
2008 23,41% 7,96% 5,69% 5,92% 57,01%
2009 24,23% 8,70% 7,76% 5,72% NA

Sursa : Date preluate de pe pagina Bancii Mondiale http://data.worldbank.org/ [3] si prelucrate de

Se observa in tabelul 5 faptul ca SUA detine
pozitia cea mai importantd, dar ca ponderea in
economia mondiald scade de la 29,81% Ila
24,23%. In ceea ce priveste China, aceasta creste
ca pondere de la 3,47% la 7,76%. Evolutia
ponderii PIB-ului tarilor analizate este prezentata
si in Graficul 6 ,, Ponderea PIB-ului in totalul
mondial
Altele)”

(SUA, Japonia, China, Germania,
Se observd o evolutie fluctuantd, dar mai
apropiata de o evolutie lineara decét de o evolutie
logaritmicd sau exponentiald. Rezulta ca si acest
indicator poate fi analizat prin prisma corelatiei

lineare

autori

From table 5, it results that USA holds the most
important position, but its percent in the global
economy decreases from 29.81% to 24.23%.
Regarding China it increases from 3.47% to
7.76%. The GDP’s evolution in the states
presented can be seen in Graphic 6 “GDP’s
percent of USA, Japan, China, Germany and
other in the world GDP”.

It can be noticed a fluctuating evolution, but
closer to a linear evolution than a logarithmical
ore exponential one. As a consequence it
results that this indicator can be analyzed in

base of a linear correlation.
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Grafic 5 — Evolutia PIB pe o perioada de 10 ani in SUA, Japonia, China si Germania / Graphic 5 - GDP’s
evolution over a period of 10 years in USA, Japan, China and Germany
Sursa : grafic realizat de autori pe baza tabelului 5
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Calculul corelatiei lineare intre valorile PIB si ale
numarului de inregistrari privind marcile este
reliefat in Tabelul 6 ,,Corelatii intre numdrul de
solicitiri si PIB”. In tabel se prezinti valoarea
de

prezentate anterior. Valorile indicelui de corelatie

indicatorului  obtinut pentru seriile date

utilizat sunt obtinute prin aplicarea functiei
CORREL din programul Microsoft Excel si se
interpreteaza ca reflectind o corelatie puternica
daca sunt aproape de 1, lipsa corelatiei, dacd sunt
aproape de 0, sau o corelatie inversa dacd sunt

aproape de -1.

64

The linear correlation between the GDP’s value and

the number of trademarks registrations are
highlighted in table 6 “Correlation between the
number of trademarks registered and GDP”.

In the table are presented the values obtained for
the series of data previously presented. The values
of the correlation index are obtained by applying
the CORREL function and are interpreted as
reflecting a strong correlation if close to 1, lack of
correlation if near to 0, or an inverse correlation if

close to -1.
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Tabelul 6 Corelatii intre numarul de solicitiri si PIB —/ Table 6 - Correlation between the number of
trademarks registered and GDP

USA Japon China Germany world

CORREL 0,5447 -0,0751 0,8182 -0,0940 0,8680
Sursa : Date preluate de pe pagina Béancii Mondiale http://data.worldbank.org/ [3] si prelucrate de autori

Se observa o corelatie puternica la nivelul Chinei si  The indicator suggests a strong correlation between
la nivel mondial intre numarul de inregistrari de GDP and trademarks registration in China and the
marci si PIB. Corelatia nu poate fi interpretatd ca world economy. The correlation cannot be seen as a
legatura de cauzalitate, dar, in mod cert indicd o causality connection, but certainly indicates a
legitura puternici intre cei doi indicatori. In cazul strong connection between the two indicators.
celorlalte state analizate nu poate fi demonstrata o Regarding the other states analyzed, such a link is
asemenea legatura, dar acest fapt poate fi datorat not revealed, fact explainable by the differences
diferentelor intre mecanismele economice ale between economical mechanisms of developed
tarilor dezvoltate si cele ale tarilor in curs de countries or developing countries. The calculations
dezvoltare. Calcului indicelui de corelatie dintre of the correlation between percents are presented in
ponderi este prezentata in Tabelul 7 ,,Coleatii intre Table 7 “Correlations between percents”.

ponderi”.

Tabelul 6 Corelatii intre numarul de solicitari si PIB —/ Table 6 - Correlation between the number of
trademarks registered and GDP

USA Japan China Germany
CORREL -0,0247 0,9243 0,9721 0,9745

Sursa : Date preluate de pe pagina Bancii Mondiale http://data.worldbank.org/ [3] si prelucrate de autori

Se observa faptul cd in cazul Japoniei, Chinei si It can be noticed that in the case of Japan, China
Germaniei, ponderea n PIB-ul mondial este and Germany the GDP’s weight in the world GDP
corelata cu ponderea in numdarul de inregistrari is correlated with the weight of trademarks
privind marcile, deoarece indicele de corelatie este registrations in the world total, because the
apropiat de valoarea 1, in timp ce Tn cazul SUA correlation index is close to 1, while in the USA

aceasta corelatie nu este demonstrabila. case this correlation is not demonstrable.
4. ANALYSIS AND INTERPRETATIONS 4. ANALYSIS AND INTERPRETATIONS
Indicele de corelatie calculat la nivel mondial intre The correlation index calculated at a global level

numarul de solicitari de inregistrari privind marcile between the number of trademarks registrations and
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si valoarea PIB, reliefeaza existenta unei legaturi
puternice, ceea ce sugereaza importanta economica
a fenomenului la nivel mondial si explicd in mare
masura existenta si dezvoltarea sistemului de relatii
internationale politice si juridice in aceasta privinta.
Ceea ce pare surprinzator, este faptul ca China, care
a fost presatd sa accepte reglementarile
internationale in aceastd privinta[4], pare sa fie
principalul beneficiar al acestui sistem in acest

moment.

Una dintre explicatiile posibile ale corelatiei foarte
puternice intre dezvoltarea marcilor si cresterea
PIB-ului in cazul Chinei 1l constituie fenomenele de
migratiune a capacitatilor de productie industriale
spre tarile cu o fortd de muncad mai ieftina. Aceasta
migratie nu ar fi putut fi realizatd fara o protectie
adecvata a proprietdtii intelectuale, de unde si

numarul Inregistrarilor.

5. DEZBATERI

Existd opinii conform cérora valoarea brandurilor si
implicit a marcilor este exagerata, si ca utilitatea si
nevoile sociale ar trebui sa fie focusate pe bunuri cu
mai multa substanta si mai putind valoare imateriala
[5].

cheltuirea de mii de dolari pentru achizitia unor

adaugata Pentru majoritatea oamenilor,
bunuri a cidror cost de fabricatie este de ordinul
zecilor de dolari pare o risipd, dar in acelasi timp
pare atractiv. Totusi, costul productiei este doar o
fractiune a pretului acestor produse pentru ca

promovarea produselor este un proces costisitor si
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GDP, suggests the existence of a strong link, which
reveals the global economic importance of the
phenomena and explains the development of a
juridical and political system in this matter. We find
somewhat surprising is the fact that China, who was
pressured to accept the international rules in the
field of property[4],

trademarks, seems to be the main winner of this

intellectual including
system, as both trademark registrations and GDP
grows after complying with international regulation
in this matter.

The GDP

trademarks registrations results, in the case of

strong correlation  between and
China can be caused by the industrial production
capacity migration towards cheaper work force
existing there. This migration could not be done
without of a proper protection of intellectual

property thus the number of registrations.

5. DISCUSSIONS

There are opinions that consider brand value, and
implicitly trademark value, as being exaggerated,
and that utility and social needs should be focused
on more substantiated goods, with less immaterial
value added [5].

Townsends of dollars on a product that costs

To most people, spending
dozens to produce seems wasteful, but, nevertheless
desirable. However, production costs are just a
fraction of the total costs of such products, as
promoting a brand to such value is a expensive

process, distributing such products comes with
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distribuirea acestor produse implicd costuri
aditionale privind magazinele specializate, angajati
de un anumit nivel si locatii exclusiviste, asa incat
este gresit sd presupunem cd Intreaga valoare
adaugata aferentd produselor de marca este profit.
Legatura dintre valoarea brandului si exclusivitatea
produselor este din ce in ce mai putin relevanta,
ntrucét produsele de lux nu acumuleaza o valoare
semnificativd a brandului. Majoritatea produselor
din topul primelor 100 de branduri se gasesc in
toate casele din cele mai multe tari, si nu sunt deloc
scumpe sau exclusiviste. Valoarea acestor branduri
este generatd de utilizarea lor generalizata la nivel
international. Cei mai multi dintre noi nu am platit
niciodata pentru serviciile Google si totusi este cel
mai valoros brand din lume. O jucérie tehnica poata
parea scumpa la inceput, dar acest lucru se
datoreaza noutatii si raritatii cel putin la fel de mult
ca marcii sub care este produsa.

Legatura dintre proprietatea asupra marcilor si PIB
nu este atat de puternica pe cat ar putea parea. La
nivelul economiei internationale marcile sunt active
cumparate si vandute, consumul aferent lor este
singurul care poate fi mai mult legat de PIB decéat
proprietatea efectivd asupra lor. Acest fapt ar putea
explica lipsa de corelatie dintre PIB-ul SUA si
numarul de finregistrari. Piata americand cu
consumatorii sdi bombardati de publicitate de mult
timp este un loc dificil pentru crearea de marci noi,
dar marcile existente le sunt atribuite valori foarte
mari. Probabil aceasta este cea mai buna explicatie

pentru numarul relativ mic de inregistrari noi

comparativ cu dimensiunea economiei.
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additional costs, as special shops, with special
employees, and exclusive locations are required, so
it is false to assume that the difference between
production costs and brand products price is all
profit.

However, the link between brand value and
exclusivity products is less and less relevant, as
luxury products do not accumulate huge brand
value. Most top 100 brands are in all homes in
many countries, and they are anything but exclusive
or expensive. Their value is mostly related to a
general use, and especially with international use.
Most of us have never paid for Google, yet it is the
most valuable brand in the world. An electronic
gadget may prove to be expensive at start, but that’s
because it’s new and rare, as much as it is because

of the brand itself.

The link between trademarks ownership and GDP
is not as strong as it may seem. In international
economy the trademarks are commodities to be
acquired and sold, and it is the consumption of
trademark products and services that may be more
of a link. This may explain the lack of correlation
between US GDP and trademark registration. The
US market, with its consumers bombarded with
advertising for a long time, is a tough place to
create new brands, but the existing ones are highly
valued. It is far quicker to buy an existing
trademark and capitalize on its brand than create a

new one. That explains why new registrations are
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In tarile in curs de dezvoltarea, precum China,
marcile vestice pot fi necunoscute sau irelevante,
pentru ca obiceiurile consumatorilor sunt diferite.
Locuitorii Chinei au alte obiceiuri alimentare, alte
bauturi, alte gusturi in privinta hainelor, in fond au
o cultura diferita. Introducerea societatii de consum
acolo implica marci noi aferente unei culturi noi, cu
valori diferite, asa Incat este normal sa apara un val

de noi marci.

6. CONCLUZII

Rezultatele cercetarii sugereaza cd dezvoltarea
comerciald prin intermediul marcilor poate fi un
mijloc de acumulare a puterii, conjugatd cu
progresul stiintific, dezvoltarea socialda si alte
elemente. Totusi marcile sunt valoroase doar cand
beneficiazd de o perceptie pozitivda in randul

consumatorilor la nivel international, Dezvoltarea

puterii  prin intermediul marcilor Inseamna
dezvoltarea interdependentei. Sustinerea
conflictelor poate insemna pierderea acestui
avantaj.

68

rather low there, compared to the size of the
economy.In developing countries, like China, most
western trademarks may be unknown or even
irrelevant, as consumer habits are different. Chinese
people eat different foods, drink different drinks,
have different taste of clothes, and basically have a
different culture. Introducing consumerism there,
requires new trademarks in a new culture, with
different values, so it is natural to produce a wave

of new trademarks.

6. CONCLUSIONS

The

commercial development trough trademarks may be

results of the research point out that
a mean to accumulate economic power, in

conjunction with scientific progress social

development and others. However, trademarks are
valuable only as long as they benefit of a positive
perception among consumers, internationally.
Developing power throughout trademarks means
developing interdependence. Supporting conflicts

means losing this advantage.
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